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An Industry Thought Leader

Branding nations to competeglobally

A Reputation management

A International recognition and influence

A Investment & export promotion

A Travel & tourism promotion
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An Industry Thought Leader

Branding nations to competeglobally

A

v I

Nation branding and government communications
Nation brand perception indexes and reports
Advocacy and advertising

Strategic communicatiort®unsel
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Branding & Communications

A Nation Branding
Brand audits, research, creatives, message

platforms, media strategies

A Communications Consultancy
Strategic planning; crisis management; export,
Investment & tourism promotion
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Brand Perception Indexes

A Nation Brand Perception Indexes
Quarterly and annual rankings of 200 countries and
major territories, worldwide and by region

easthf’ﬁ{

COMMUNICATIONS
Branding Nations o Compete Globally



HOME PERCEPTION REPORTS SERVICES INDEXES RESOURCES PRESS FAQs CONTACTUS

- : Nation Brand Perception Indexes
COMMUNICATIONS Purpose & Methodology HRLTIRNNIS Ll Rcgional Indexes
Branding Nations to Compete Globally »Ranked by Score

PRanked by Volume
»Ranked Alphabetically

HEAST WEST GLOBAL INDEX 200

Powered by Perception Metrics

Quarterly and annual rankings of 200 countries and territories, including all 193 UN members, based on how they are
described in major media. Perceptions of countries in media tend to fluctuate more in quarterly than annual rankings.

Place your cursor over the period you want to view. Year: 2008 | 2009 | 2011
Countries Ranked by Perception Score 2010: | I | | Annual
Rank Country Score Mentions Rank Country Score Mentions
1 SINGAPORE 100.852 126,237 101 EQUATORIAL GUINEA 50.468 542
2 MALAYSIA 79.527 121,652 102 MOZAMBIQUE 50.438 2,837
3 KUWAIT 75.558 25,254 103 CAPE VERDE 50.419 705
4 QATAR 74.881 19,732 104 DJIBOUTI 50.218 380
S CANADA 73.052 351,053 105 GAMBEIA 50.307 437
6 CZECH REPUBLIC 68.820 41,518 106 SAUDI ARABIA 50.285 39,405
Y ITALY 68.497 213,368 107 BENIN 50.218 1,112
8 NORWAY 68.391 30,281 108 GUINEA BISSAU 50.111 411
S SOUTH AFRICA 68.337 155,799 108 MARSHALL ISLANDS 50.075 385
10 NEW ZEALAND 68.128 269,207 110 COMOROS 50.003 173
11 AUSTRALIA 67.240 779,470 111 UNITED ARAB EMIRATES 49.955 54,345
12 KAZAKHSTAN 66.948 11,134 112 SEYCHELLES 49.766 1,096
i3 FINLAND 66.485 20,702 113 MALAWI 45.738 2,732




Brand Perception Reports

A Nation Brand Perception Reports
Analysis of perceptions of a country, region, city,
sector or personality, globally and in specific
regions, with comparisons to other places,
Industries or personalities of interest.
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eaSWf b Brand Perception Reports & Communications Services

COMMUNICATIONS
Beanding Nations to Compete Globally

Overview  Snapshots JRSRIT

Branding

Communications Washington Briefing
FSummary

YBrand Analysis Services

FSample

For the purposes of this sample report, we have not used the names of the three countries analyzed.

#SAMPLE REPORT

Powered by Perception Metrics

Based on analysis by Perception Metrics*, the following sample report provides a detailed overview of the Country A brand, By
isolating and measuring the messages used to describe a nation, the brand identity of the nation can be analyzed, Analyzing the media
discussion surrounding & nation allows for a better understanding of the risks it faces, the strengths it possesses and the environment it
exists in. Understanding a nation's brand identity allows for messaging and public diplomacy to be pursued with greater precision ta
achieve the ultimate level of relevance in contemnporary discussion.

This analysis is based on a media collection of major world newspapers published in May and June 2008; articles mentioned Cauntry 4,
Country B or Country G

EVALUTATING THE COMPETITION
Brand Perception Index
Media articles citing Country A, Country B, or Country C were analvzed for bath tone (or perception) and wolume of coverage. The

graph below compares the perception of Country A to two competitor nations. Country B had the highest perception at 0,65, Country
A's perception was 0,61, and Country C's was the lowest at 0.54,
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Creative Services

A Media Planning and Buying
Print, broadcast, online

A Outdoor advertising
Posters, banners

eastwf;/l

COMMUNICATIONS



Creative Services

A Writing, Editing, Design and Printing
Newsletters, brochures, newspaper and magazine
articles, features, sections, advertorials

A Video and Broadcast Production o
Documentaries and vignettes on countries, issues,
sectors, tourism destinations, culture, etc
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Sample Client Campaigns
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Ukraine Creative Samples

DEMOLRALY

PEALE, STRENGTH, HOPE
PCOPLC FREEDOM, UNITY

Ukraine
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Discover

a new world
of opportunity
and build
with us

a common

Ukraine

Charting a New Course

A CNBC documentary produced by East West Communications

e

CNBC

a service of NBC and Dow Jones

Turning Winter Into Gold




Creative Services

A Ad Creation
Print, broadcast and online

A Web Design and Management
Country & embassy sites
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Greece Creative Samples
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Kazakhstan Outdoor and Web campaign

. Subscribe | RSS | Mobile Headiines | e-edition
E[’e magljmn m E-MAIL ALERTS | REGISTER | LG IN| (& G W7 K £2/(~)
.

Front Page Image | Classifieds | Adtos | Real Estate | Jobs | Special Sections | Customer Service

Home News Opinion Sports Culture Communities Rebate Shopping Photos Podcasts

)]

Samples of posters displayedWashington

Presidents, rime minstors and pther fop offcials from 47 cauivies mingled

Monday on the thres! resident Obama's ni ng ration summit,

the largest assembly hosted by a U.S. leader since 1945.

Times Originals Inside the Beltway Politics Inside the Ring Pruden on Politics Culture

Opinion
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KAZAKHSTAN

A Global Leader : Video: Herman Cain wows

: £ SRLC 2010
in Nuclear Security

www.NuclearSafeWorld.com

Online ad in The Washington Times
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Kazakhstaldge Magazine

Discover the
Spirit of the steppes

Kazakhstan
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Arts & Culture
andmuch more.

ASIAN
WINTER
GAMES

FASHION

KZ Style

TOP TOURIST
SITES

.
Everything you wanted to know about Kazakhstan and Astana

1 .

Kazakhstan Edge Magazina 108page guide to Astana created for visitors to the OSCE Summit. Additional copies were printe

for the 2011 Asian Winter Games.

CONTENTS

edge

WwwESjeKZaItancom

Autlishatby the Gormitas
eolrtanortinematan,

theMnay o Forgn Mtars
oo Peputic o Ko dtann

Dedgrars
Oiva anan
Ewtcka Snateaki

Cortautig Wrews

DavdWiterspoan

Frattion and ratc
Dinaamdra

Sutrongapha
Haney By

Cortab.teg oo phars.
i Bbhoy

P et
Marhan Karulbayes
e

Images i the publction

Alrght reserved
Nouraubonsad repros.cin
parmitad

Wit farks o asdtanca and

pramaghy
ftcnotthe Mayer st
MpsryofToursmard Spart,
apublcotkabkbaan

Faradsterat ntermtian.
rfoBacgek pabt tan com

B 2010 E0 Migazoa
Alrghe resarve
Fopma.cten nwhoks arinpart
Wil et perizaan &
avclypmhbiel

& Astana- A Great New Capsal Emergesin
e Asian Heartand

14 Refiections on the Emergence ofa Ciy.
ard Naton
Foreign Minster Recalls How Astana
Sianed, How Kazakhsian's Recognitan
Has Soared
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Want 1o Miss
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Useful Information
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FIJIEMBASSY Tl

n g t on Jesoni Vitusagavulu
Ambassador Extraordinary
and Plenipotentiary Fax (202) 337-1996
2233 Wisconsin Ave., NW. Tel. (202) 337-8320
Suite 240 JVitu@fijiembassydc.com

Washington, D.C. 20007 www.fijiembassydc.com
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Creative Services

Scripting, editing, voiceovers, music, filming

A Documentaries
A  Broadcast ads
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Sample adanon euronews
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30 second ads ran on euronews TV and CNN.






Universal Newswires

Covering under-reported places and issues

A Countryspecific newswires
A Regionspecific newswires
A Sectorspecific newswires



Universal Newswires

Covering under-reported places and issues

A

> v D

Independent reporting

Focused on business and economy
Distributed to target audiences by email
Monthly, weekly and daily newswires



central asia newswire

WEB FEATURES

Economy Business Energy Security Tourism International General

Search News : [God

Personal accounts

Contenl Acin FDI alone cannot expand

Central Asian economic
Kazakhstan development

States must continue to bolster

= business-friendly legislation and H -
Turkmenistan s 1 38 senamies. Sign-up for free newswires
Kyrgyzstan » FDI alone cannot expand Central Astana Almate
Asian economic development © 50°F - B4°F
Tajikistan » Public protests in Kyrgyzstan hobbic AccuWeather.con’ AccuWeather.con”
| Westher Forecast |
s » Riansios 0 exband loase of Tagk r S t
fehekiion Ty s s eclors
¥ 66°F
AccuWeather ..

Weather Forecast N}

Real-time weather

For details click on the city

» Central Asian security is region’s responsibility, Medvedev says . WASH | NGTONZ TO p StO ri es

» Cross-border trading is costliest in Tajikistan, report says ENERGY SUMMIT &
AN INTERNATIONAL POLICASYENT]

» ADB loans $500M to improve Uzbek rural housing

» Council of Elders to confer title of 'Protector’ on Turkmen president
» Economic cooperation to top agenda at Turkmen-Austrian meeting .
S S R S Image galleries
» British Museum to donate replicas of Tajik treasures to Dushanbe
» Leader promises reforms as Uzbeks celebrate independence

» Uzbekistan: little political change over 20 years .
e A s o o o ks e Countries

» bayev wants to i ims more closely

» Tajikistan: the future is hydroelectricity - or perhaps not

» National rail company takes over Kazakhstan's Khorgos border hub

» Oxus Gold launches $400M lawsuit against Uzbekistan ] &|§$&%§T¥5¢f£'¥$&%yﬁrm Artl C I e S

1300 PENNSYLVANIA AVENUE NW

» Canadian uranium firm Cameco readies Kazakh production increase
WASHINGTON, DC

» American silver water firm to launch joint venture with Tajikistan
» EU contributes $27M to Tajik human development sectors
» Kyrgyzstan celebrates 20 years of independence Ads

» Kyrgyzstan: a post-independence timeline

» Tourism industry in Kyrgyzstan yet to recover from violence

Social media

Find us on the web

eut-Oniversal
. Contact Us
fFEN

Privacy Policy
Terms of Use

2011 Universal New ires, All Rights Reserved.
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